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What Are Mobile Apps and Why Do You
Need Them?
Mobile marketing is different from
marketing to PC users in one crucial
way – it's all about engagement.
People don't just use their mobiles to
read and digest content. They use
them to do things. Your mobile
marketing campaign needs to be as
interactive as possible so that your
customers are fully engaged, and the way to do this is through apps.
An app is an interactive software program. It offers the user something to
do. A few examples include:







A game or activity
An interactive map
Up-to-date weather information
A photo editing or sharing program
An ordering system where they can order goods directly from you on
their phone
An inspirational saying of the day or an online journal

It can be anything that your customers can interact with that's also related
to your brand.
Native vs. Web-Based Apps
There are two types of apps – native and web-based. Native apps are
downloaded and run directly on the mobile device. They're just like other
downloadable software programs that save files on your computer. You use
a web-based app through a website. Facebook apps, for example, are webbased. You don't download them but use them on Facebook.
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Presently, native apps offer better engagement for users because they're
more personalized. They tend to out-perform web-based apps.

Ideas for Apps
When it comes to developing apps, the best
practice is to put yourself in your customers'
shoes and think of something they could use.
What would make your life easier? For first
time app developers, it's tough to do that, so
here are three typical ideas for apps.
Advertising Apps - These apps give them
something to do while also delivering your
advertising messages. It could be a game they
play sponsored by your website. If they love it
and use it every day, this means daily contact
with your brand. Ideally, the game's theme is
related to your business. If you sell sporting
gear, it might be a snowboarding game.
However, it doesn't have to be related.
Scanning Apps - A wide range of apps are based on scanning technology.
They scan a code with their phone and it automatically gives them the deal,
the map, the coupon, the information, or whatever else you're offering.
Scanning apps are nice for users because it's hard to enter text into a
mobile.
Ordering Apps - Ordering apps make the process of ordering goods or
services from you easier for them. A number of restaurants use ordering
apps so that customers can make their order before they arrive. An example
would be an app where you build your own sandwich and order, and then it's
waiting for you when you get there.
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Creating your own app is a
powerful way to market your
business. Your customers will be
in touch daily with your company
and when they need your
products or services, you're the
one they'll call. Put yourself in
their shoes and imagine
something that would make their
lives much easier. Then, once you're offering the app, seek customer
feedback and make improvements. A good app will get excellent results for
your business.
You might be thinking, “There’s no way my kind of business needs an app.”
But apps can be used for more than just entertainment. How about the
ability to send your customers messages with the push of a button? Wouldn’t
it be great to let them know that you’re having a one day sale or that you’re
extending Happy Hour for one night only? Well, there’s a way to send them
valuable and time sensitive information through what is known as “push
notifications.”
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Let Your Customers Know with Push
Notifications
Push notification is a service that was
created by Apple and launched for its iOS
3.0. It allows you to send messages or
event notifications to your app users even
if the app isn't running. It shows an alert,
a pop-up message, or a badge on the
app's icon letting them know that a
message is waiting for them.
This feature is designed to help out
mobile users. Running apps drains your
mobile's battery. If you enable push
notification, the important alerts and notifications still come through. This
means you can get the news without running the app, thus saving the life of
your battery.
Nothing Pushy About It
When you're developing an app, you can add push notifications as a feature.
The name sounds like there's something 'pushy' about it, but there isn't
anything pushy at all. It's up to your users to either enable or disable it on
their mobile. Still, if they find it annoying or spammy, or there are just too
many messages, they might opt out of it. You've got to use it tastefully in
your app to keep their attention.
One way to do this is to make sure your messages are relevant. Only send
messages that your customers can really use. Put yourself in their shoes and
imagine which things are most important to them. A good way to make your
notifications as relevant as possible is to take advantage of list
segmentation. This means dividing up your list and sending certain message
to certain people.
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Push Sparingly
It also helps to use them sparingly. Only send the most important
information through the service. For example, if you've got a weatherrelated app, only set severe weather information to be pushed through. If
they get too many messages, they're likely to tune out.
Timing Is Everything
Consider when you send your push notifications. If you've done mobile
marketing before, you know that there are certain times when your
subscribers are more receptive to messages. For example, it might be after
the dinner hour or on weekend afternoons. Save your push notifications for
these key times and you'll get the best results.
You can develop an app that gives them lots of options about push
notification. If you use Facebook, you know that you can select a whole
range of notification options. You can opt to only receive a notification when
someone tags you or sends you a message. Create a function like this for
your app where they can choose specific categories of information to
receive.
Listen to Your Customers
After you release your app, watch closely
to see how users are reacting to it. Track
active users and opt-outs. If you see lots
of people disabling your push notification,
this tells you that you're doing something
wrong. You may be pushing too much
through or the messages and alerts aren't
relevant enough to them.
Finally, ask for their response. Send
messages that ask them for feedback or
opinions. This is an excellent way to
engage them and ensure that your push
notifications aren't being ignored.

7

Jeff Stark – www.mobitools.ca

Courtesy of;

QR MOBILE MARKETING INC.

And excellent way to do that is to use push notifications to let your
customers know about immediate deals and offers. Mobile commerce is on
the rise, and with mobile browsing expected to overtake computer desktop
browsing in the very near future, it’s time to jump ahead of your
competition!

Mobile Apps Can Boost Your Bottom Line
Still not sure about mobile apps? Here's a statistic that might interest you.
In July 2012, the IBM Retail Online index reported that retailers experienced
a 15% growth in sales due solely to mobiles. By focusing their efforts on
mobile shoppers, whose numbers are increasing by leaps and bounds, offline
businesses are raising their bottom line. And this number is only expected to
keep rising.
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How does mobile marketing increase sales? You do it by:





Customizing the shopping experience and making it easier to buy from
you
Branding your business and getting it exposure by offering useful apps
that make life easier for your customers
Giving customers access to the information they need quickly
Saving your human resources by automating the shopping process

All of this is done through mobile apps, which are software programs
designed to work on mobiles.

Helping People Shop Smarter
Your head is now probably swimming with ideas for creating your own app.
The cool thing about apps is that you're only limited by your imagination.
There's practically nothing a skilled developer can't create as long as you've
got it planned well. When designing your app, focus on improving your
customers' experience with your business.
Store Locators
Mobiles have built-in GPS capabilities
and creating an app that uses them is
a sure winner. A store locator app
uses the customer's phone GPS to find
stores that are nearest to them. All
they need to do is press a button and
it shows them a map. You can also
include driving directions and store
information like open hours.
Product Info at Your Fingertips
Lots of people are using their mobiles
when they shop offline to compare prices and get product information. Your
store can put QR codes on your products so that mobile users can quickly
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scan them and get information. This saves them the trouble of searching for
the items online themselves.
Order Before You Arrive
Many businesses use apps that speed up the ordering process. They can
order through their mobile and it's ready for them when they get there. This
is great for pizza shops, restaurants, cake shops and anything else where
customers build their own product.
Checking in and Saying 'Hi'
Location-based services are extremely popular nowadays. These are apps
where your customers can 'check in' at your offline location, telling all their
friends where they are. They can then leave a review or comment through
the app that others can read. Word of mouth is really powerful. They could
be raving about your appetizer and spreading the word before the main
course even arrives.
Creating Your Own App
It's easy to make your own app and business of all shapes and sizes do it.
Come up with a plan for how you want it to work from your user's point of
view. Take some process related to your business and make it quicker,
easier or more fun. Hire a
developer and explain how it
should work for the customer.
Mobile is becoming increasingly
important for offline shopping, so
it's time for your business to cash
in. Create an app that helps your
customers and you'll see your
sales skyrocket.
In addition to boosting your sales, how would you like to build a more loyal,
more engaging customer base? The solution: Mobile Apps and Social Media.
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Mobile Apps and Social Media – A Perfect
Match
The Web is getting increasingly social. Experts even predict that someday
you may search for all of your information through social media sites instead
of search engines. People love Facebook, Twitter, Pinterest, Groupon,
YouTube… the list goes on. These are some of the most visited sites on the
Internet.
Studies show that people on mobiles are especially prone to socializing. They
spend way more time on social media sites than PC surfers do. Mobile apps
and social media are a perfect match. If your business can take advantage
of this pairing, you can really increase your bottom line.

Mobiles Go Social
Mobile users love social media because of the speed. Everything is
happening in real-time. You carry your phone with you everywhere. You
might be on the go or hanging around with time to kill, and what better time
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to check out your friends' news feeds? If you think about it, it makes sense.
People aren't as likely to be planted in front of a desktop doing that.
We socialize more on mobiles because our friends are there when we need
them most. For example, you're going to check out a new restaurant for
lunch, but you want to see what your friends have to say about it first.
Mobile connects you quickly.

Everything Happens through Apps
Social media works together with mobiles through apps. These are software
programs designed just for mobile devices. They connect you directly to
social media sites so that you can engage with them anywhere.
Apps that let word of mouth travel are extremely popular. Foursquare is an
example of one of these. It's an app that lets users leave and read reviews
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and “check-in” to places. You can leave an instant review of a place you just
visited and share with friends.
Apps can also help people find local businesses using maps as well as
reviews left by friends. When you're looking for a place to eat, you can read
your friends' reviews before you get there. Geo-local services use your
phone's built-in GPS to show you reviews of places in the area.
Photo sharing apps are also big. Instagram is currently the fastest growing
social media app in the mobile world. The number of users grew about fivefold in the first six months of 2012. It lets you take pictures, edit and share
instantly.
Creating Your Own Social Network
Businesses can benefit by
creating their own apps that
allow users to communicate
better through social media.
These could be photo sharing
apps, location-based services,
review apps, or anything else
your customers would enjoy
using.
You can also create your own
social network. Facebook is for
everyone, but you can create
a networking app that's just for your customers. Focus on a particular
industry, interest, hobby, location, or anything else that connects people.
Think of a way your customers would like to communicate with each other.
Social media and mobile are both more than just trends. While social media
sites come and go, the phenomenon of socializing online is never going to go
away. Mobile use only keeps increasing. If your business can harness the
power of this perfect match, you can do great things for your customers and
that'll translate to profits for you.
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Still not convinced on the power of mobile apps? Take a look at what you’re
going to be leaving on the table by ignoring this surging market.

Not Offering a Mobile App? Here's What
You're Missing
Mobile apps, shmobile
apps. If you're the type of
business owner who says
this (or something like it),
you probably think you
don't need to worry about
marketing to mobiles.
Your other marketing
efforts are working fine
and you don't even own a
smartphone, so why
bother?
But right now mobile apps are all the rage. They offer a great marketing tool
to any business at minimal cost. If you're not on board yet, here's some of
what you're missing.
Constant Contact with Your Customers
Mobile apps keep you on your customers' radar. Actually, that's an
understatement. They keep you in their face – but in a good way. Your app
has a little icon along with Facebook, YouTube and all the other sites they
enjoy daily. When they're constantly in touch with you and they need your
services, naturally you're the one they go to.
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Priceless Engagement with Your Customers
Companies dream of ways to engage as personally as possible with their
customers, and this is a golden opportunity. You get more touch-points with
them and you can build a valuable long-term relationship.
Relationship Building through a Valuable Freebie
Lots of businesses develop and app and give it away completely for free. It's
a wonderful incentive for gaining new prospects that you can then market
to. A freebie like this, that makes like easier or more entertaining for them,
helps you establish trust and build a long-term relationship.
A Boost for Your Branding
Mobile apps don't make you quick sales but
they do something even more important –
they build your brand. Through your helpful,
high-quality apps, you get a reputation as a
company that's worth its customers' love.
A Little Effort for Lots of Profits
Studies consistently show that companies
which invest in mobile apps increase their
bottom line. Again, this isn't through direct
selling, but through the aforementioned
exposure, brand-building and the connection
they make through their apps. Your app helps
your customer buy from you.
A More Efficient Business
Mobile apps can be used to make your internal business operations
smoother. You can create apps for your employees so that they can access
important information quickly. Automating the ordering process for your
customers frees up your sales staff.

15

Jeff Stark – www.mobitools.ca

Courtesy of;

QR MOBILE MARKETING INC.

They're Only Getting Hotter
People use mobile apps more today than ever before and their use is only
increasing. Having services and information right at your fingertips is quickly
becoming the norm. In the future, people may stop using PCs completely.
Getting Started
The hurdle that keeps lots of businesses from leaping right into mobile app
development is that they don't know how to make one. It all starts with a
good idea – anything that will help your customers out and give them value.
Once you've got a solid idea of how it will work for them, you can hire a
developer to handle the technical part for you.
It's much easier than most businesses realize to make mobile apps work for
you, and it provides a serious boost to your business. If you're still on the
fence, jump off and get started.
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